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The financial details of Companies for the previous 3 years as per the audited statement of Accounts:

Name of the Company: Magnum Ventures Limited

Standalone Financial Statement

As per the Un-audited
financial period
ended on 31’t
December, 2025

lst April, 2025 to 31’t
December, 2025

ine Months
Equjty Paid up Capital
Reseriand surplus
Carry forward losses

Net Nao

Miscellaneous Expenditure
Secured Loans
Unsecured Loans
Fixed Assets

Income from Operations
Total Income
Total Expenditure
Profit before Tax
Profit after Tax
Cash profit

Ws.)

For Magnum Ventures Limited

Abhay Jain
Managing Director
DIN: 01876385

Date: 7th March, 2026
Place: Ghaziabad

Corporate Office: 18/41, Site IV, Industrial Area, Sahibabad, Ghaziabad (U.P) 201010
Ph: 0120-4199200

Annexure B

As per last 1 1 year prior to 12 years prior to
Audited I the last Audited I the last Audited
Financial Year I Financial Year 1 Financial Year

1’t April, 2024 to
31st March, 2025

lu April, 2023 to
31’t March, 2024

lst April, 2022 to
31st March, 2023

6n4
615.46

66.41
628.97

0

209.36
34.30

149.09
3.13

917.60
395.75
397.25
396.68

-0.11

9.49
46.37

1.45
695.37

58.88
622.06

0
153.74
45.49

137.24
11.81

904.39
460.84
462.35
457.54

10.67
24.70
49.19
5.04

680.94

42.10
541.83

0
37.12
39.25

155.35

10.77
910.22
460.01
465.50
438.82
69.34
70.86
43.42
18.78

583.94

0
215.56
30.14

207.1 1

25.19
954.80
336.25
337.10
356.02
-18.92
-16.70
16.80
-2.5

683.87
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The financial details of Companies for the previous 3 years as per the audited statement of Accounts:

Name of the Company: Magnum Ventures Limited

Equity Paid up Capital
Reserves and surDIUS

Carry forward losses
Net Worth

Secured Loans
Unsecured Loans
Fixed m
Total Income
Total Expenditure
Profit before Tax
Profit after Tax
Cash orofit

IPS (Rs.:
o

Note: Consolidated financial statements was not applicable in the FY 2024_25> 2023_24 and 2022_23

For Magnum Ventures Limited

Abhay Jain
Managing Director
DIN: 01876385

Date: 7th March, 2026
Place: Ghaziabad

Corporate Office: 18/41, Site IV, Industrial Area, Sahibabad, Ghaziabad (u.P) 201010
Ph: 0120-4199200

Audited Consolidated Financial Statement

As per the Un-audited
financial period
ended on 31st
December, 2025

1’t April, 2025 to 31st
December, 2025

ine Months
68.41

615.46
0

215.56
30.14

207.11
25.19

954.80
336.25
337.10
356.02
-18.92
-16.70
16.80

-2.5
683.87

As per last
Audited
Financial Year

e

the last Audited 1 the last Audited
Financial Year 1 Financial Year

lst April, 2024 to
31st March, 2025

In April, 2023 to
31’t March, 2024

In April, 2022 to
31’t March, 2023

N.A. N.A. N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.

N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.

N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
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MAGNUM PAPERZ LIMITED
C'IN: U17013UP2025PLC233401

Registered Office: 18/41, Industrial Area, Site-4, Sahibabad, Ghaziabad,
Uttar Pradesh, India, 201010

E-mail: magnumpaperzltd@gmail.com Contact No. +91-7042593791

The financial details of companies for the previous 3 years as per the audited statement of Accounts: Not
Applicable

Name of the Company: Magnum Paperz Limited

As per
financial
ended on

December, 2025

Meptember, 2025
to 31st December,

2025

the Audited
period

31st

As per last
Audited
Financial Year

1 year prior to 1 2 years prior to
the last Audited 1 the last Audited
Financial Year 1 Financial Year

Not Applicable*

Equjty Paid un Caoital
Reserves and surnlus
Carry forward losses
Net Worth
Miscellaneous Expenditure
Secured Loans
Unsecured Loans
Fixed Assets

Income from Operations
Total Income
Total Expenditure
Profit before Tax
Profit after Tax
Cash profit
EPS (Rs.:

Book Value per sI

0.01
0.00
0.00
0.01
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00
0.00

no

N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.

N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.

N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.
N.A.N.A.

Note: The Resulting Company was incorporated on 22m September1 2025.

For Magnum Paperz Limited

Director
DIN: 01876385

Date: 7th March, 2026
Place: Ghaziabad
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Besides, India deepened its positioning 
as a large spiritual tourism centre. The 
Indian wedding market is expected 
to become larger. India’s visibility in 
the global tourism market is growing 
following increased aviation connectivity 
and superior hospitality sector support. 
There is a greater focus on catering to 
the needs of the Indian traveller. The 
complement of these realities is likely 
to enhance hospitality tariffs across the 
foreseeable future.

The management sees in these emerging 
opportunities a platform for sustainable 
growth. By the virtue of having exited 
the erstwhile restrictions placed by the 
ARC, the Company is attractively placed 
to widen its hospitality portfolio through 
relatively asset-light investments. The 
Company issued 7.5 million warrants at 

H60 each to 21 shareholders who backed 
the Company’s growth direction and 
commitment, enhancing capital access.

If there is one word that proved to be the 
bottom line of our performance during 
the year under review, it was ‘governance’. 
The Company deepened its governance 
commitment through various ways: 
it liquidated a sizable liability in one 
stroke, in doing so, it did not compromise 
its ability to service stakeholders; it 
prioritised the Company’s long-term 
interests over the short-term; it exited the 
ARC and its refinanced debt, it created 
the groundwork for a superior credit 
rating that could translate into a lower 
funds cost across the foreseeable future; it 
empowered the management to monetise 
the value of its hospitality brand through 
prospective funds mobilisation; it sent 

out an unmistakable message to the 
markets that it is committed to long-term 
stakeholder value creation.

Going ahead, the Company may 
consider the option to demerge its 
hotel business that could empower 
the demerged identity to be valued 
independently and mobilise resources 
on the strength of its prospects.

In view of this, it would be reasonable 
to conclude that the Company created 
a new growth platform during the last 
financial year. This platform should begin 
to deliver superior outcomes starting 
FY 26, extending sustainability into the 
long-term.

Parveen Jain 
Chairman
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C H I E F  F I N A N C I A L  O F F I C E R ’ S  R E V I E W 

A FINANCIAL OVERVIEW 
OF THE COMPANY 
How we built a new base and sustained business 
growth in FY 2023-24

Parv Jain 
Chief Financial Officer
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B I G  P I C T U R E
The Company matched the need to maintain business momentum 
with the creation of a plan for its next phase of expansion. The 
Company reported an increase in revenue of as distinct from 
Total Income of 0.18%, growth in EBITDA of 14%, and growth in 
adjusted profit after tax (excluding extraordinary items) of 4%, 
suggesting that it is addressing the needs of stakeholders.

C R E D I T  R A T I N G
The Company was assigned an ‘Acuite Provisional C’ rating from 
Acuite Ratings and Research during the year under review for its 
long-term issuance of non-convertible debentures.

R E V E N U E S
During the reviewed year, the Company’s income increased by 
0.18% in a challenging market for the paper business, highlighting 
the effectiveness of the brand, distribution, product quality and 
marketing. 

The paper division registered a 5% reduction in its revenues, 
while the Company’s hospitality business grew by 23% in terms 
of revenues.  

The result was that the Company increased its hospitality 
revenues from 19.04% of total sales in FY 2022-23 to 23% in 
FY 2023-24, marked by an emphasis on group reservations, food 
and beverage revenues, and banquet reservations.

Revenue mix

% of revenues derived 
from

FY 22 FY 23 FY 24

Hospitality business 15.43 19.04 23

Paper business 84.57 80.96 77
 

Year FY 23 FY 24

Revenue growth (%) 40.38 0.18

P R O F I T A B L E  G R O W T H
The Company reported a 14% growth in EBITDA and a 33% 
decline in profit after tax. While the EBITDA grew as a result of a 
growth in the hospitality segment, the profit after tax declined on 
account of an increase in depreciation. 

Year FY 23 FY 24

Revenue growth (%) 40.38 0.18

EBITDA growth (%) 86.99 14.23

P R O F I T A B I L I T Y
The Company reported a growth its EBITDA margin by 144 
bps to 11.75% during the year under review following increase 
in revenues from the hospitality business and corresponding 
economies and working capital management.

Year FY 22 FY 23 FY 24

EBITDA margin (%) 7.65 10.19 11.72

C A P I T A L  E F F I C I E N C Y
The Company experienced a decline of its Return on Capital 
Employed by 700 bps from 8% in FY 2022-23 to 1% in FY 2023-
24; the Return on Equity declined from 12% to 4% on account 
of decreased profitability. The Company generated an average 
Return on Equity of 3.63%.

Year FY 22 FY 23 FY 24

Return on Capital 
Employed (RoCE) (%)

4 8 1

Return on Equity (RoE) 
(%)

14 12 4

L I Q U I D I T Y
Working capital as a proportion of the total employed capital 
stood at 4.48% in FY 2022-23 and 16.61% in FY 2023-24; the 
proportion of inventory in the working capital outlay was 
130.15% in FY 2022-23 and 37.03% in FY 2023-24. The Company’s 
receivables were 41 days of turnover equivalent during FY 2023-
24. A highlight of the Company’s liquidity management was 
the decrease in the Company’s working capital outlay despite a 
marginal increase in revenues during the year under review. The 
inventory turnover ratio stood at 9.34x in FY 2023-24 as against 
10.25x in FY 2022-23.

By selecting to moderate inventory and shrink the receivables 
cycle, the Company increased its working capital turns – from 
10.67 in FY 2022-23 to 25 in FY 2023-24. The Company’s repaid/
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rescheduled debt stood at H150 Cr during the last financial year, 
which was lower than in the previous year. There was an increase 
in cash on the books during the year under review, validating the 
improvement in operations.

The Current Ratio of the Company improved from 0.83x in 
FY 2022-23 to 2.51x in FY 2023-24. This came as a result of an 
improvement in the Company’s current assets and a reduction in 
current liabilities. 

The Company improved its working capital management by 
reducing the receivables cycle through enhanced trade terms with 
primary customers, marketing products with faster turnover to 
boost cash flows, and transitioning to a value-added product mix 
in the paper business. Over the years, the Company maintained 
a relatively under-borrowed Balance Sheet, characterised by 
sufficient cash reserves, increasing interest cover and strong 
gearing ratios. The Company focused on optimising trade terms, 
utilising available cash to secure discounts on raw materials, and 
addressing capital expenditure needs with minimal incremental 
debt.

Year FY 22 FY 23 FY 24

Working capital as % of 
total capital employed

20.06 4.48 10.66

Long-term debt as a % of 
working capital

-4.59 -4.40 1.32

Cash and Bank balance 
(H Cr)

5.26 4.35 47.46

Days of receivables 64 38 41

Days of inventory 32 35 39

E X P O R T  I N C O M E
The Company services the growing demand of customers, 
individual and institutional across the countries. There was a 
decline in exports as a proportion of revenues as the Company 
marketed its paper output largely within the country. Only 
1.01% of the Company’s revenue was derived from international 
dispatches during the year under review.

Year FY 22 FY 23 FY 24

Total exports as a % of 
overall revenues

4.59 2.19 1.01

R E A L I S A T I O N S
The Company’s goal has always been to increase hospitality 
revenues through higher room occupancy and tariffs and 
strengthen its paper business through higher realisations. The 
depreciation of the rupee to the US dollar acted as a catalyst for 
higher realisations for the Company. There was a decline in the 
average realisations of the paper business on account of a sharp 
erosion in paper prices. There was an improvement in the hotel 
room tariff during the last year that enhanced profitability.

Average realisation (paper business)

Year FY 22 FY 23 FY 24

Average realisation per 
ton (H)

49,120.50 55,173.61 43,432.40

Average room tariff (hotel business)

Year FY 22 FY 23 FY 24

Average room tariff (H) 3,393 4,610 4,742

D E B T  M A N A G E M E N T
The Company’s total debt (related to existing operations and 
not counting the expansion) declined from H166.12 Cr to H157.56 
Cr; net worth transformed from H37.12 Cr to H153.75 Cr; gearing 
improved from 0.28x in FY 2022-23 to 0.23x in FY 2023-24. 
The cost of debt on the Company’s books was 3.16% during the 
year under review, which the Company will seek to moderate 
following improved credit rating. The total debt repaid by the 
Company stood at H8.56 Cr as of 31st March, 2024. The net cash on 
books stood at H47.47 Cr as of 31st March, 2024 as against H4.36 Cr 
on 31st March, 2023.

Long-term debt of the Company accounted for 94.60% of the total 
debt position as 31st March, 2024. Short-term debt accounted for 
5.40% of the total debt position as of 31st March, 2024. Long-term 
debt of the Company accounted for 1.32% of the total capital 
employed as 31st March, 2024. Short-term debt of the Company 
accounted for 0.08% of the total capital employed as of 31st March, 
2024.

Gearing

Year FY 22 FY 23 FY 24

Debt-equity ratio (5.35) 0.28 0.23

Debt status

Year FY 22 FY 23 FY 24

Debt repaid (H Cr) 20.87 107.49 8.56*

Total debt (H Cr) 273.60 166.11 157.55

Net cash (H Cr) 5.26 4.36 47.47

Average debt cost % 0.95 2.00 3.16

*net repaid

C A P I T A L  E X P E N D I T U R E
In FY 2023-24, the Company made a substantial capital 
expenditure of H2,053.94 Lakh. This major investment highlights 
the Company’s dedication to growing its infrastructure and 
improving its operational efficiency. By committing such a 
significant amount, the Company aims to strengthen its facilities 
and resources, which will help in supporting growth and 
performance.

Magnum Ventures Limited | Annual Report 2023-2424



Capital expenditure

Year FY 22 FY 23 FY 24

Capital expenditure  
(H Lakh)

1,558.62 473.47  2,053.94 

Fixed assets

Year FY 22 FY 23 FY 24

Gross block (H Lakh) 45,971.42 1,19,497.44 1,21,551.37

A C C R U A L S  M A N A G E M E N T
Capital discipline is important to the Company’s sustainability. 
The Company generated H54.18 Cr in cash profit during the year 
under review. Magnum Ventures Limited offered rights issues 
for a total amount of H48.92 Cr. The subscription period for this 
rights issue was from February 7, 2024, to February 27, 2024. 
Shareholders were entitled to two equity shares for every 11 fully 
paid-up equity shares held as of the record date, 25th January, 

2024. The face value of each share was H10, with the issue price set 
at H54 per share.

Cash and bank balance

Year FY 22 FY 23 FY 24

Cash & bank balance on 
books (H Cr) 

 5.26 4.35 47.46

W A Y  F O R W A R D
By the close of the fiscal year on 31st March, 2024, the Company’s 
net worth reached H15,374.84 Lakh; total debt was H15,756 Lakh. 
The liquidation of long-term debt coupled with its rights issue is 
expected to provide the Company with access to growth capital 
and a robust growth runway across the foreseeable future.

Parv Jain 
Chief Financial Officer
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4 
PRINCIPAL 

DRIVERS OF  
OUR BUSINESS 
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The Indian 
wedding market

Hotels have emerged as a preferred 
wedding location – a one-stop solution 
provider.

India is the largest wedding 
destination globally, marked by 8-10 
million weddings each year.

In FY 2023-24, the Indian wedding 
industry grew to USD75 billion. 

The average wedding hosted 310 guests 
in 2023, a 14.8% increase over 2022. 

The average current expenditure per 
wedding in India is approximately 
H1.2 million (around USD14.5k), five 
times the country's GDP per capita of 
about USD2.9k and more than three 
times the average annual household 
income of roughly H0.4 million (around 
USD4.5k).

(Source: Business Standard, Mint, Financial 
Express, Jefferies Report)

Countries Wedding / GDP per 
capita (x)

Wedding cost (USDk)

India 5.1 15

Spain 0.7 23

Brazil 0.6 7

Italy 0.6 23

Australia 0.6 36

Mexico 0.6 9

Canada 0.4 22

UK 0.4 19

France 0.4 18

USA 0.4 35

(Source: The Knot Worldwide, Company Report, Australian Securities and Investments Commission 
(ASIC), IMF, Jefferies)

1
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The  
‘NCR’ factor 

In 40 years, the National Capital 
Region (New Delhi, Faridabad, 
Ghaziabad, Noida, and Gurugram) 
has emerged as the fastest-urbanising 
urban cluster in the world.

Population: The NCR has a 
population of over 46 million people, 
making it one of the most populous 
urban agglomerations globally. This 
rapid population growth is driven by a 
migration from rural areas and smaller 
cities in search of better economic 
opportunities. By 2031, the total 
population of the NCR is estimated 
to reach around 89 million. (Source: 
Statista)

Economic hub: The NCR is a major 
economic centre in India, contributing 
significantly to the country’s economy. 
It hosts numerous industries, financial 
institutions, and multinational 
corporations, making it a vital 
commercial and business hub.

Infrastructure development: Over 
the years, the NCR has witnessed 
extensive infrastructure development, 
including transportation networks 
(like metro trains, highways, and 
airports), educational institutions, 
and healthcare facilities, which further 
enhance its urban footprint.

Regional integration: The NCR 
Planning Board oversees the 
development of the region, which 
includes parts of multiple states 
such as Haryana, Uttar Pradesh, and 
Rajasthan, promoting integrated urban 
planning that helps manage growth 
and development.

Diverse urban landscape: The 
NCR comprises a mix of urban and 
suburban areas, featuring a blend of 
historical sites, modern skyscrapers, 
residential complexes, and rural 
landscapes. This diversity contributes 
to the region’s character and growth.

Magnum Ventures’ businesses – hospitality and paper – are in the 
National Capital Region, providing logistical, talent and market 
advantages.

2
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Increasingly vegan world

O V E R V I E W
The vegan market is rapidly growing, driven by 
health, environmental, and ethical factors. As 
consumer preferences continue to shift towards 
plant-based options, the market size and diversity of 
vegan products are expected to expand significantly.

Market value: The global vegan food market is valued 
at approximately USD30 billion, with projections 
indicating that it could exceed USD40 billion by 
2028. The growth is primarily driven by expanding 
consumer demand for plant-based products.

Diverse categories: The vegan market encompasses a 
range of products, including vegan meat substitutes, 
dairy alternatives (e.g., plant-based milks, cheeses, 
and yogurts), snacks, desserts, and personal care 
products. Innovations in food technology have led 
to the development of more appealing and versatile 
vegan options.

Consumer demographics: The vegan consumer 
base is diverse, ranging from strict vegans to 
flexitarians (those who primarily eat plant-based but 
occasionally consume animal products). This broader 
demographic expands the potential market for vegan 
products.

Awareness: There is a growing awareness of the 
health benefits associated with a vegan diet, including 
lower risks of chronic diseases such as heart disease, 
diabetes, and obesity. Health-conscious consumers 
are increasingly seeking plant-based options.

Environmental concerns: The environmental impact 
of animal agriculture—such as greenhouse gas 
emissions, deforestation, and water consumption—

has prompted many to adopt a vegan lifestyle or 
reduce meat consumption in favor of more sustainable 
plant-based foods.

Ethical considerations: Concerns over animal 
welfare have become more prominent, leading to an 
increase in the number of people choosing veganism 
as a way to minimise harm to animals.

Product availability: Supermarkets, restaurants, 
and food delivery services are expanding their vegan 
offerings, making plant-based products accessible 
and acceptable. Major food brands are entering the 
vegan market, contributing to an abundance of choice 
for consumers.

Innovations: Advances in food science and 
technology have led to the development of high-
quality plant-based alternatives that closely mimic 
the taste and texture of animal products. This 
innovation is attracting a wider audience.

Social media and influencer culture: Social media 
plays a crucial role in promoting veganism, with 
influencers and celebrities endorsing plant-based 
diets. This visibility has helped normalise veganism 
and inspire others to make the transition.

Trend: The trend of veganism is on the rise in India 
as the vegan population has grown from 9% in 2021 
to 11% in 2023. India’s vegan food market size reached 
USD1,468.3 million in 2023 and is expected to grow 
to USD3,474.8 million by 2032. The increasing vegan 
population in the country and the availability cum 
accessibility of vegan food products are major factors 
driving the market.

Magnum Ventures’ hospitality property offers a vegan menu in all its restaurants, strengthening 
its recall and trust. This property is a preferred choice for the Jain community, one of India’s most 
prosperous religious groups (4.5 million people but with a disproportionately higher per capita 
income compared to the general population). Jains are not only strict vegetarians but also avoid 
foods that contain potatoes, carrots, garlic, onions, roots, tubers and fruits with many seeds. Jains 
seek vegetarian restaurants. The hotel’s exclusive vegetarian offering is a rare feature among 
India’s five-star hotels, making the hotel a compelling choice for such guests.

3
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Eco-friendly 
paper 

The Company’s paper manufacturing 
business is secure.

The Company’s business prospects 
are bolstered by a global shift away 
from plastic packaging toward 
more sustainable alternatives like 
wastepaper.

The Company does not produce 
writing and printing paper, a market 
segment that has suffered due to 
digitalisation.

The Company manufactures paper 
for packaging, a sector experiencing 
robust growth following consumption 
growth.

The manufacturing process uses 
recycled materials, transforming waste 
into a valuable resource and promoting 
sustainability.

There is a global shift towards 
sustainability, with an increasing 
number of products being designed to 
eliminate plastic and incorporate more 
wastepaper.

The packaging industry is shifting 
towards eco-friendly options. The 
sector was valued at USD 84.37 billion 
in FY 2024 and is expected to grow 
to USD 142.56 billion by FY 2029, at a 
CAGR of 11.60%.

The Company is well-positioned to use 
its expertise in sustainable paper for 
growth and environmental benefits. As 
the need for eco-friendly paper grows, 
the Company is dedicated to creating 
solutions that meet both eco-friendly 
and market demands, solidifying its 
role in promoting a greener future.

Magnum Ventures has been producing paper from wastepaper for 30 
years, offering Indian customers a preferred and sustainable alternative.

4
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P A R T  3

OUR 
HOSPITALITY 

BUSINESS
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I N T R O D U C T I O N

Why we seek to grow 
our presence in the 
hospitality business 

O V E R V I E W
The hospitality sector the world over has 
turned attractive for various reasons.

Travel demand: Following the pandemic, 
international travel, a growing demand for 
leisure and business travel, has translated 
into higher occupancy rates in hotels and 
resorts.

Economic recovery: Economic recovery 
across several countries is enhancing 
consumer confidence and disposable 
incomes, translating into higher travel and 
hospitality spending.

Travel connectivity: The increase in 
travel connectivity and services being 

built around travel (comprising packages 
and inter-related services) are making 
individual and group travel more 
convenient than ever.

Technological advancements: There is 
a greater propensity for online booking, 
contactless check-ins, and personalised 
marketing, catalysing travel and growth of 
the hospitality sector.

Sustainable tourism: There is a growing 
awareness and demand for sustainable 
and eco-friendly travel options, creating a 
new niche for environmentally conscious 
travellers.

Diversification of services: Hospitality 
businesses are diversifying their offerings, 
such as incorporating wellness programs, 
remote working facilities, and unique local 
experiences, to cater to address emerging 
preferences.

Government support: Many governments 
are supporting the hospitality industry 
through subsidies, tax incentives, and 
marketing campaigns to boost tourism 
and related sectors.

E-visas: The hospitality sector has been a 
direct beneficiary of a growing prevalence 
of e-visas and visas on arrival, stimulating 
the growth of the global hospitality sector

23
% of overall revenues 
derived from this 
business in FY 2023-24

19
% of overall revenues 
derived from this 
business in FY 2022-23
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B U S I N E S S  R A T I O N A L E 

What we like about 
the hospitality 
business 

O V E R V I E W
The hotel business is attractive for several 
reasons.

Steady demand: Hospitality properties 
generate consistent demand from business 
and leisure travellers through business 
cycles, making them relevant across the 
long-term.

Margins: Effective management can help 
generate multiple revenues through room 
rentals, food/beverage services, events, and 
additional amenities (bars, spas, and other 
facilities).

Asset appreciation: Hospitality real 
estate appreciates over time, making hotel 
ownership a sound investment where 
room tariff can be periodically increased.

Branding opportunities: Hospitaliy can 
leverage strong brand identities to attract 
loyal customers and charge premium 
rates, especially true for luxury and 
boutique hotels.

Technological integration: Technology 
advances enhance operational efficiency, 
guest experience, and marketing reach, 
making it easier to book rooms.

Events and conferences: Hospitality 
properties have emerged as prominent 
venues for events, conferences, and 
weddings, providing attractive revenues.

G R O W T H  P R O S P E C T S
The hospitality sector in India is poised 
for significant growth due to several 
factors:

Rising domestic tourism: Increased 
disposable incomes and a growing middle-
class are leading to a domestic travel 
surge. More Indians are exploring their 
own country, enhancing the demand for 
hospitality rooms and services.

Tourist arrivals: India’s diverse culture, 
heritage, and natural beauty attract 
international tourists. Efforts to improve 
tourism infrastructure and marketing 
campaigns are enhancing India’s appeal as 
a global travel destination.

Government initiatives: The Indian 
government launched initiatives to 
promote tourism, such as the Incredible 
India campaign, e-visa facilities, and 
investment in infrastructure development.

Business travel: India’s economic growth 
and emergence as a global business hub 
are driving business travel. The rise of 
conferences, exhibitions, and corporate 
events has increased the need for 
hospitality services.

Development of Tier 2 and Tier 3 Cities: 
As infrastructure improves in smaller 
cities, they are becoming attractive 
destinations for tourists and business 
travellers, expanding the hospitality 
market beyond major metropolitan areas.

Medical and wellness tourism: India 
is becoming a popular destination for 
medical and wellness tourism due to 
affordable healthcare, quality medical 
services, and the growing popularity of 
traditional practices like Ayurveda and 
yoga.

Cultural and heritage tourism: India’s 
rich cultural heritage and historical 
landmarks continue to draw tourists. 
Efforts to preserve and promote heritage 
sites contribute to tourism growth.

Wedding market: India’s wedding 
market has helped create a larger market 
for hospitality rooms and services.
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78,840
Room nights offered, FY 2023-24

83
% hotel occupancy, FY 2023-24

4,742
H, average tariff per room night, 
FY 2023-24

40
% of overall EBITDA delivered by 
the hospitality business, FY 2023-24

23
% of overall revenues delivered by 
the hospitality business, FY 2023-24

78,840
Room nights offered, FY 2022-23

90
% hotel occupancy, FY 2022-23

4,610
H, average tariff per room night, 
FY 2022-23 

36
% of overall EBITDA delivered by 
the hospitality business, FY 2022-23

19
% of overall revenues delivered by 
the hospitality business, FY 2022-23

O V E R V I E W
The hotel owned by the Company 
commenced operations in 2009, 
positioned uniquely as India's only five-
star vegetarian hotel. The property has 
created a distinctive recall on account of 
this positioning, with hospitality business 
revenues accounting for 23% of overall 
revenues in FY 2023-24.

O U R  M A N A G E M E N T 
P E R S P E C T I V E S
Magnum Ventures’ hospitality business 
is a value driver, benefiting from higher 
occupancy and tariffs. The hotel business 
encountered challenges during the last 
few years, including economic uncertainty 
from post-pandemic recovery and 
economic fluctuations that impacted 
demand.

The Company addressed these 
challenges through cost control, phased 
refurbishment, optimised efficiencies, 
adjusted pricing, flexible marketing and 
adapted menus. The Company deepened 
its preference, enhancing occupancy and 
revenues.

O U T L O O K
Magnum Ventures intends to grow its 
hospitality business through the following 
priorities.

The Company intends to explore locations 
outside the National Capital Region to 
diversify risks, target cities marked by 
lower land costs, and create a first-mover 
advantage.

The Company intends to leverage the 
power of its Balance Sheet and ability 
to mobilise growth capital to acquire 
hospitality properties and land parcels.

The time has come for Magnum Ventures 
to leverage its rich experience and extend 
across India through lease or management 
engagements.

This expansion will focus on increasing 
banqueting and room sales in areas 
proximate to existing locations, enhancing 
control and cost efficiency.

The Company plans to address the 
increasing importance of religious tourism 
by creating a hospitality presence in 
Gujarat, Uttar Pradesh, Maharashtra and 
Uttarakhand (capitalising on air and road 
connectivity).

The Company will continually refurbish 
its hotel rooms, particularly during 
the slow season, to be prepared for an 
anticipated demand increase in the second 
half of the year (typically at a lower cost 
than prevailing benchmarks due to hands-
on engagement with service providers).

B I G  N U M B E R S
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216
Number of rooms 

76
Number of 

superior rooms

4
Categories of 

rooms 

70
Number of club 

rooms

64
Number of 

standard rooms

6
Number of 

executive suites
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O U R A S S O C I A T I O N

We have capitalised on 
our being associated 
with the world-famous 
Radisson brand 

O U R  A S S O C I A T I O N
In 2009, Magnum Ventures entered the hospitality sector through a partnership 
with the Radisson Hotel Group. The fifteen-year partnership has deepened 
the Company’s relevance, visibility, brand, respect and customer traction. The 
Company has capitalised on the international hospitality giant’s reputation for 
service, professionalism, and best practices.

Radisson Hotel Group is a prominent global hospitality company known for its 
diverse portfolio of hotel brands. The group operates various brands catering to 
different market segments, including luxury, upscale, and mid-market travellers

Radisson Hotel Group operates a significant number of hotels across the globe, 
with a presence in over 120 countries. The Group focuses on delivering exceptional 
guest experiences, innovative hospitality solutions, and sustainable practices 
across all its brands.

Radisson has been ranked as the third-best employer globally in the travel and 
leisure industry.

In 2023, Radisson Hotel Group set a record by adding over 30,000 keys to its 
international portfolio through openings and signings.

Radisson Hotel is India’s second-largest international hotel operator, with a 
portfolio of 115 hotels under its Radisson, Park Inn, and Suites by Radisson brands.

Country Inn & Suites by Radisson offers a warm, welcoming atmosphere with a 
focus on comfort and convenience. It caters to both business and leisure travellers, 
providing a home-like experience.

Magnum Ventures Limited | Annual Report 2023-2438




























































































































































































































































